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Challenges for Aquaculture in Spain

• Complexity of public administrative procedures.

• Difficulty to obtain new fish farming licenses.

• Gaining social acceptance for the aquaculture activity.

• Improving the reputation of aquaculture products.

• High export volumes from other countries.

• Improving the efficiency of the farming of fish.

• Innovation and technology improvements. 
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• Aquatic product consumption campaigns should 
be implemented.

• These efforts should fit into the framework of 
public health promotion strategies targeting 
particularly the younger generation. 

• Fish consumption campaigns should aim to reach 
as many people as possible.

• The person delivering the message is even more 
important for creating maximum impact. 
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Objetives

• Increase the competitive capacity of our 
products compared to the same species 
from other countries and other producers. 

• Consumer can choose between two origins 
of the same species at the point of sale.
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Strategic pillars

1.Reach the maximum number of consumers,

2.Obtain the support of the distribution channel, wholesalers and 
retailers,

3.Strengthen our presence at the point of sale,

4.Contents about fish and its ease of consumption.













https://youtu.be/9kurfsEqcKA

➢ Youtube

➢ TVs online: AtresPlayer, miTele

➢ Geolocalización (Tap tap)

https://youtu.be/9kurfsEqcKA
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To consider…

• Campaigns are extremely important

• Collective actions in AFOs

• Big investment in publicity 

• Requires support from Ministry

• It may take more than 10 years to see 
good results

• Communication, transparencies and 
personal experiences are they key of 
success

• Cooperation with extract fisheries sector 
and the value chain
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