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1. Assistance in the marketing of Croatian aquaculture products 
abroad

OFFICAL PROJECT GOALS

FISH FROM CROATIA – Eat What’s Worth Eating

2. Increase in fish/aquaculture products consumption in the 
Republic of Croatia

3. Strengthening the image/public perception of local aquaculture
and creating a brand that will contribute to greater appreciation of 
aquaculture products in the Republic of Croatia and abroad



P R O M O T I O N  C A M P A I G N

HOW ?



COLLECTIVE BRAND AWARDING 

• The guarantee of local origin of aquaculture products

• Easy to apply, no fee

• Conditions for obtaining - business in accordance with regulations

Continious, permanent promotion

• Cooperatian with fishery & aquaculture authorities – official
registries



MARKETING CAMPAIGN

• to achieve general recognition of the brand,
• to connect the brand and the aquaculture in 

general with communication messages,
• to evoke positive reactions and feelings

1. Sustainable aquaculture: Fish from Croatia comes from sustainable aquaculture

2. To live healthy:  Fish from Croatia is a food with high nutritional value and health benefits

3. Only the best: Fish from Croatia is a fresh, safe and healthy food that originates from a 
well-organized and strictly controlled environment

MAIN COMMUNICATION MESSAGES

GOALS



MARKETING CAMPAING – internet

ribahrvatske.hr fishfromcroatia.hr

https://www.ribahrvatske.hr/hranidba-riba-kao-temeljna-tehnoloska-odrednica-akvakulture/
https://fishfromcroatia.com/en/akvakultura/


TV broadcasting 
campaign videos

TV- cooking
show







1. Sustainable aquaculture: Fish from Croatia comes from
sustainable aquaculture

ASPECTS INFLUENCING THE SOCIAL ACCEPTABILITY OF AQUACULTURE…
actions to be taken by farmers and AFO 

https://youtu.be/2nAqJ6UMb00


2. To live healthy:  Fish from Croatia is a food with high nutritional
value and health benefits

3. Only the best: Fish from Croatia is a safe and healthy food that 
originates from a well-organized and strictly controlled environment

• Strict Food safety conditions
• Freshness – short chains of supply
• Workers rights
• Fish welfare
• Fish consumption campaign
• Fish eventes
• Higher standars (ASC)
• Nutritional value and health benefits

• Farm tourism
• Local restaurants
• Positive spill overs from aquaculture
• Local jobs/employment opportunities
• Value chain up and downstream

ASPECTS INFLUENCING THE SOCIAL ACCEPTABILITY OF AQUACULTURE…
actions to be taken by farmers and AFO 

https://youtu.be/U5xHpyZhLQo


THANKS FOR YOUR 
ATTENTION !

www.ribahrvatske.hr
www.fishfromcroatia.hr

zradan@hgk.hr

Croatian Aquaculture Association  
Croatian Chamber of Economy
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